MERCHANT PROCESSING NEWS

PURPOSE OF THIS
NEWSLETTER

It is my desire to both educate and assist
business owners on the subject of “merchant
services”.

I recently attended a five day conference in
California. Ihave lost count of how many of
these I have traveled to over the years. Those
of you who have done the same know what the
typical itinerary consists of: several days of
sitting, speakers, product introductions and, to
keep you motivated in between, play a little
golf, a game or two of poker, attend cocktail
parties and most certainly, eat entirely way too
much food. This conference started out the
same until one vendor in particular caught my
attention. He detailed a new type of merchant
services equipment, already proven effective
throughout Western Europe, that is sweeping
sales industries across the United States like
nothing I have ever seen before.

I am so excited to share this with you that I
have dedicated this entire newsletter to just one
topic. I'll explain it to you and, don’t worry, I
won’t leave you hanging! At the end of the
newsletter you will find an attached two page
brochure regarding this exciting development -
So for now keep reading and become familiar
with the term Contactless Card Acceptance
Equipment!
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It reduces customer anxiety regarding the
privacy of their credit information. Previous
newsletters have given specifics as to how
easily fraud and identity theft can occur in the
marketplace when the person accepting the
credit card for payment goes out of sight to run
the transaction. With the Contactless Card
Acceptance Equipment the customers’ credit
card never leaves their sight! The byproduct of
creating a machine that promoted customer
security was equally exciting . . . Merchants
reported that this implementation speeded up
the transaction process and allowed service to
more customers! I'll cover more about that in a
moment! What I want to sink in right now is
how quickly this equipment has been accepted.
What would you say if I told you that over
40,000 brand-name retailer locations such as
McDonald’s, Arby’s, Jack in the Box, Regal
Cinemas, 7-Eleven, CVS/pharmacy, Walgreens,
Meijer Stores (and many others) are already
enabled for contactless payments in the US?

Exactly! You'd want to know more! Having
seen a commercial on television, a merchant
contacted me to get answers to some of the

same questions you probably now have. He




was very excited about the new technology, but
discouraged with the thought of having to fork
out the money he thought would be necessary
to replace his present terminals. A
misconception that could have cost him long
term profits because that’s not required at all!
These devices are “add-ons” just like a Pin Pad
used to accept on-line debit cards. They are
compatible with VeriFone, Hypercom,
Ingenico, Lipman, NCR, Radiant, IBM, Sharp,
Micros, Partech, @POS and Epient equipment
AND certified by all Card Associations and by
9 of the top 10 Acquires! I was able to get the
process started for him on the spot!

What's available to you? The add-on
equipment comes in various shapes and sizes
depending on the existing equipment currently
being used. Due to a great flexibility of design,
the devices can sit on the counter or be
mounted onto POS systems, windows, cash
registers, kiosks and even drive thrus. (By the
way, at the time of this writing these are the
ONLY certified contactless readers for use at
drive-thrus!) There is also stand-alone
equipment as well as wireless devices available.

What Does This Mean to
Quick Service Restaurant
(QSR’s) and other retailers?

Now lets expand on a subject I briefly alluded
to earlier in the newsletter. We have all heard
that “Time Is Money”. A recent study
conducted shows that 85 % of consumers won’t
wait in line for over 5 minutes to make a
purchase under $25.00 and 87 % won’t wait
over 2 minutes to make a purchase for under
$10.00. Where do you fit in this analogy?

Did you know that in 1959, 95 % of all sales
were check or cash? In 1981, magnetic strips
were added to the back credit cards for security
and by 2005, 55 % of all sales were check or
cash. By 2010 it is estimated that the decline

will continue and only 33 % of all sales will be
by check or cash.

Contactless is:

e 53 % faster than regular card
transactions (26.7 sec vs. 12.5 sec)

e 63 % faster than regular cash
transactions (33.7 sec vs. 12.5 sec)

e Increasing average ticket size by 20 —
33 %

e  Gift and Loyalty card enabled.

e  User friendly for the consumer and
equipped with LEDs and sound to
provide visual and audible cues to
enable smooth and seamless
transactions.

e Installation flexible with Direct Serial
connection, Dynamic Strip and
ViVosmartcable technologies allowing
for flexibility when connecting to ECR
and POS systems.

e  Security certified with ISO/IEC 14443
Type A/B chip cards in conjunction
with dynamic CVV/ CVC (3 digit
codes on the back of the card)

e  Extremely fast enabling quick
transactions that improve store
productivity and operational
efficiencies.

Contactless is the wave of the future - - It is
guestimated that there will be over 35 million
contactless cards by the end of 2007 increasing
to over 100 million by 2009. An impressive
285% increase in only 2 years! In addition,
three major cellular providers have confirmed
the 2008 target release of NFC phones (secured
card data enabled) enabling the customer to
conduct a purchase transaction using their cell
phone! Don’t scoff - - This technology is, you
guessed it, already being used in Western Europe
and throughout Asia.

I wanted to save the best for last: No
signatures are required for sales $25 and under.
The merchant has no chargeback liability. Itis
just “touch and go”.

“Time IS Money” so check out this exciting
technology! More to come next month!

For more information and timely updates visit:

www.merchantprocessingnews.com



http://www.merchantprocessingnews.com/
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